Ohio Sunset Review Committee
Agency Questionnaire

TourismOhio, Ohio Development Services Agency
Agency Name

Mary Cusick, Chief of TourismOhio, DSA
Point of Contact

Agency’s primary purpose and its various goals and objectives

The TourismOhio Advisory Board is made up of 11 industry and marketing leaders, nine of
whom are appointed by the Governor. They are charged with advising the Director of the Ohio
Development Services Agency and the Chief of TourismOhio on strategies for promoting
Ohio's numerous travel destinations and experiences.

Tourism is an economic force for the state. It is a $40 billion industry for Ohio that supports
more than 412,000 jobs.




Agency’s past and anticipated workload, number of staff required to complete workload, and total
number of staff

TourismOhio currently has seven staff members, all of whom interact with the Advisory Board by
providing updates during public meetings on the progress being made to promote Ohio through
social media engagement, PR efforts, marketing and advertising, and our new DiscoverOhio.com
website, as well as the work being done on the new brand for Ohio, which is expected to roll out
in the coming months.

Additionally, last year, TourismOhio created the first strategic plan to drive sustainable growth
tourism in Ohio. The vision is to make Ohio a destination of choice, enriching lives through
authentic travel experiences. The mission - how we are going to get there - is to aggressively
position Ohio as a relevant travel destination and support Ohio's tourism industry to drive
economic prosperity throughout the state.

There are four strategic initiatives included in the plan - Branding and Marketing
Communications, Financial Stability, Organizational Excellence, and Strategic Partnerships and
Collaboration.




Agency’s past and anticipated budgets and its sources of funding

TourismOhio is funded through a pilot funding model created in SB 314 of the 129th General
Assembly. This funding model for marketing Ohio is based on the growth of spending within
tourism industries. It is performance-based and depends on the increase in sales tax year over
year, up to $10 million. The model is set up as a 5-year pilot funding model ending in Fiscal
Year 2018. The consistent and stable funding mechanism allows TourismOhio to be more
effective because it allows for better planning and allocation of resources.




Number of members of its governing board or other governing entity and their compensation, if any

The TourismOhio Advisory Board has 11 members who receive no compensation but
may be reimbursed for actual and necessary expenses incurred in connection with

their official duties. Since the creation of the board, members have not requested or
been reimbursed for such expenses.




Additional notes

Members of the Advisory Board are as follows:

The Director of the office of TourismOhio,

The Chief Investment Officer of JobsOhio;

1 member representing convention and visitors' bureaus, appointed by the Governor;
1 member representing the lodging industry, appointed by the Governor;

1 member representing the restaurant industry, appointed by the Governor;

1 member representing attractions, appointed by the Governor;

1 member representing special events and festivals, appointed by the Governor;

1 member representing agritourism, appointed by the Governor;

3 members representing the tourism industry, appointed by the Governor.
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