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Ohio Sunset Review Committee 
Agency Questionnaire  

 
 
 
Agency Name ____________________________________________________________ 
 
 
Point of Contact ___________________________________________ 
 
 
Agency’s primary purpose and its various goals and objectives  
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Agency’s past and anticipated workload, number of staff required to complete workload, and total 
number of staff 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



3 
 

 
Agency’s past and anticipated budgets and its sources of funding 
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Number of members of its governing board or other governing entity and their compensation, if any 
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Additional notes 
 


	Agency Name: Ohio Department of Agriculture
	Point of Contact: Janelle Mead, Deputy Director
	Additional Notes: No recommendations or modifications need to be made to Board. We are asking for this Board to be reauthorized.  
	Number of Members: Members of the boards are entitled to travel reimbursement paid through the programs.  
	Past & Present Budget: There is no state funding for this program.  
	Past & Anticipated Workload: The chief of the markets division is the director's representative to the commodity groups' meetings. They are required to meet on a quarterly basis. Minimal staff time is involved with these programs. 
	Primary Purpose & Goals: Section 924 allows for agricultural commodities to establish a “checkoff” program. The state of Ohio currently has the following checkoff programs established: Ohio Beef Council, Apple Marketing Board, Corn Marketing Board, Egg Marketing Board, Small Fruits and Vegetables, and the Ohio Sheep and Wool Program.These boards work to expand marketing and promotions programs on behalf of the producers who pay into the checkoff program. The boards also work on research programs for the producers they represent.The Board's membership is appointed by the Director of Agriculture through the nomination and recommendation of Ohio's agricultural membership groups, with the exception of the Corn Marketing Board which is elected by their membership according to their program guidelines.The boards are required to submit audited yearly reports to the department. 


